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Making the right decisions

Customer journeys are Consumers on technology stacks
increasingly multi are more privacy-
device, complex and conscious
unique
Data from CRM systems, email The industry is shifting to meet
tools, ad platforms, and offline higher user expectations.
data sources Limited use cases for measuring

and reaching users with pixels

Google
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Conversion Opportunity by Account

% Incremental
Customer ID Account Name Impressions Clicks Conversions Spend Investment
Opportunity

25,059,316 1,559,648 22,786 $3,706,394
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Conversion Opportunity by Account

% Incremental

Customer 1D Account Name Impressions . S Conversions Spend Investment
Opportunity

411,002,378 4,409,735 118,908 $42,392,046 |
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