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é ;f‘_;j A I:I % = j;él. Age structure: 0-14 years: 12.42% (male 1,504,704/female 1,426,494)
15-24 years: 11.62% (male 1,403,117/female 1,339,535)

Taiwan - 2020 25-54 years: 45.51% (male 5,351,951/female 5,389,112)
55-64 years: 14.73% (male 1,698,555/female 1,778,529)

100 + 65 years and over: 15.72% (male 1,681,476/female 2,029,576) (2020 est.)
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https://www.cia.gov/the-world-factbook/
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Who is Gen Z
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Solution
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2nd Mover Advantage
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Bottom Up Strategy
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