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Share of global beauty and personal care products sales worldwide by channelin
2016

Hyper market / retail chains 22.65%

Specialty stores 18.14%
E-commerce
Direct selling
Salons
Pharmacies
Other 18.3%
0% 2. 9% 5% 7.59% 10%: 12.5%: 159 17.5%: 209 22.5% 255
Share of sales
Source Additional Information:
Inkwood Research Worldwide; Inkwood Research; 2016

£ Statista 2022
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